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EXAMINATION SCHEDULE FOR MTS IV SEMESTER FINAL EXAMINAITION - 2O2I (2078

Memester

2078-t0-18 MTS40l : Ethical and Regulatory Aspects in Tourism

2078-10-24 MTS402: Case Studies ofSelected Tourism Countries

MTS409 : Hospitality and Travel Marketing

2078-t t -02

DATE

2078-10-27

MTS4l0 : Destination Marketing


