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Examination schedule for MMT II Semester Final Examination-2o2i

Date Subjects

20a2lotl22 IitrT42LO: Managing The Media

2082lOtl24 IMT422Oz Marketing Communication

20821Ot126 MT423O: Development Communlcation

2082lOtl28 MT 4240: Interactive Communication

20,82lOtl30 MT425O: Internatlonal Communication
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