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Date EMBA-Memester (Spring Session)

2079-12-30 80 I :Intemational Business

2080-01-04

803. 1 :Service Marketing Strategies
803. I :lnvestment Management and Analysis
803. l:Multi-Cultural and Global Management

2080-0 1 -08 802:Total Quality Management

2080-01-1 I

804. I :Promotion Management
804. I :Capital Structure Management
804. 1 :Human Resources Training and Development

Examination Schedule for EMBA IV Semester Final Examination


