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Date EMBA-II Semester (Spring Session)

2079-09-21 602: Quantitative Techniques
2079-09-24 604: Marketing Management
2079-09-28 601: Macro Economic Analysis
2079-10-02 606: Research Methodology
2079- I 0-05 603 : Organizational Psychology
2079-10-09 605: Corporate Financial Management

Examination Schedule for EMBA II Semester Final Examination - 202


